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But we are the exception!
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SPRING ANNOUNCEMENT .# It gives us pleasure to announce to our many
friends that our stock of

D P

Implements, Vehicles and Hardware

for the spring trade of 1897 is lete in every ds It is a satisfaction to be able
to offer our patrons the VERY BEST in these lines. We have some LEADERS which it
will pay you to examine early, and we believe we can suit you in quality and price. It is
well to remember that PRICE DEPENDS UPON QUALITY. If you expect to invest
anything in farm machinery, vehicles or building material this spring it will be to your in-
terest to examine our stock, as it is generally conceded that the man or firm who sells the

John Deere Plows

has the best in their class, and it is reasonably safe to assume that other lines will be kept
up to the standard of these goods. You will make a great mistake if you do not
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SEE OUR GOODS AND GET OUR PRICES BEFORE BUYING
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Are we the exceptione
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Implements, Vehicles and Hardware

for the spring trade of 1897 is complete in every department. It is a satisfaction to be able
to offer our patrons the VERY BEST in these lines. We have some LEADERS which it
will pay you to examine early, and we believe we can suit you in quality and price. It is
well to remember that PRICE DEPENDS UPON QUALITY. If you expect to invest
anything in farm machinery, vehicles or building material this spring it will be to your in-
terest to examine our stock, as it is generally conceded that the man or firm who sells the

John Deere Plows

has the best in their class, and it is reasonably safe to assume that other lines will be kept
up to the standard of these goods. You will make a great mistake if you do not
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JOHN DEERE :
INDUSTRY NAME

ODUC

PARTS = SERVICES & SUPPORT = BUYING & FINANCING = OUR COMPANY

The Furrow Magazine
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cult The Furrow Magazine

OUR LATEST ISSUE

THEFURR
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JOHNDEERE 2,008,973

Product/Service
A world leader in agricultural, construction, forestry
and turf care equipment with an age-old commitment
o those linked to the land.

About - Suggest an Edit

John Deere

es - 38,585 talking about this

& Like

i = i Dejé tu deseo |
2 ."‘ 72m 4‘. g
Protos Likes Muro de os Deseos  Events

Web, Facebook, Twitter, Linkedin and
YouTube are major connection point

Don Siznley
Whatto Watch
My Subscriptions
Social

Playisis

History

Watch Later

27047
SUBSCRIPTION: JOhn Deere
Hubsy
B pot “ v B oo John Deere
teamrubiconusa J— » Cont:
Products

IFLScience Home

John Deere: Delivering For Generations to
Come
74,364 views 7 months ago
Our company has thrived for generations by
focusing on helping our customers deliver vital
resources for generations to come. By 2050 there

8 will be another 2 bilion mouths to feed on this
L_ planet. And our job is to equip the world's resource
p providers with the best technology and support

available. Innovative solutions to feed, ciothe,

S shelter and care for our growing world. Now, and for
generations.
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Recent Updates
Brendon Burchard John Deere Executive Biography: Laurie S. Simpson, Vice President and Chief Compliance Offcer,
Dooro & Company hitp:/bitly/123GINR

Executives : Laurie Simpson Biography

bitly - Laurie S. SimpsonVice President andChief Compliance
OfficerDeere & Company Laurie S. Simpsonis Vice President and
Chief Compiiance Ofice at Deere & Company, a posiion she has
held since January 2013, Simpson leads the company's Center for
Globl

s

Derek Halpern

Lewis Howes

Agriculture

Browse channels

Manage subscriptions

Dariella Horbstrith, kshit] achikeri +25

John Deere Executive Biography: Christoph Wigger, Vice President, Sales & Mavke\w\g
Europe/CIS/North Africa/Middle East, Agriculture and Turf Division, Deere &
PitpiIbit Iy 1axkiZ

AftcalMiddie East Agriculture and Turt
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Businoss Services

96,276 followers | Follow
How You're Connected
g 2 B

38 secona-degree connections
19,858 Employess on Linkedin

Careers

Interested in John Deere?
52 jobs posted

seeall s

2,250 60,659

1~ W Follow

ﬂ‘u ollowed by Katie Dogs, Jordan Simonson, Cedar Brown and 24
others.

ts

John Deere o.jon
Winter is in ful force! Shop John Deere Gits for hoodies, PJs, boots
& hats. US Only JohnDeereGifts.com pic.witter.com/Pt5yDjy0em

John Deere
John Deere Insurance Gompany is sponsoring the Pro Farmer Prok

Seejobs

Products

Let John Deere know youd i fo see thei
products and services here.

Send message »

Affiliated Companies

=} John Deere Financial




Ostrich Strategy Doesn’t Work




illiterate of the 21st century will
2 those who cannot read and
yut those who cannot learn,
unleam, and relearn” Abin Toffler
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Social Comment &

Bookmarks Reputation
Crowdsourced
Pictures Content
a Blog Platforms

LiveCasting - £ s
Video and Audio | Sl e
’ flickr

BlogTalkRadio o | -

o. _@, L0 | 7000 | : MOYABLE TVPE (@
Wiki qire @nﬂ . @ Blogs/Conversations
USTREAVE ‘

Wl TWiki kyte

. Wwetpaint

Music Blog Communities
The Conversation . _
The Art of Listening, Micromedia
Learning, and Sharing
Events
Brought to ,Ht(ESS
Brian Solis and J 3
”L‘[ﬂmfn% Swurl ’
mgg el e Ping Lifestreams
Scribd ——
jluemes
: Jewitt
Dooumens mw. Specific to Twitter
Un{Tube} @
%ﬂ 1l brightkite
Video Aggregation —rT

SMS/Voice

Social Networks

Location Niche Networks
Customers



Social Media
& Digital Media
IS a huge part of our

LIFE.
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93% OF SOCIAL MEDIA USERS BELIEVE A COMPANY
SHOULD HAVE A PRESENCE IN SOCIAL M‘EQ{A.

Cone, Business in Social Media ﬂ September 2008
-




If Facebook
were a country,
it would be
the third most
populated

In the world,
ahead of the
United States.




If Facebook
were a country,
it would be
the third most
populated

In the world,
ahead of the
United States.

Only China
& India are
more populated.
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Number of Accounts
*FB is blocked in China

f mllllOn (2010)
#Omanmn

1 BILLION 019
1.15 Billion (2013)
1.26 Billion o4




Activity

350M mobile visits/day
3OOM photos uploaded/day

W



6 in 10 Wake Up with Facebook

“Do you typically...weekday mornmgs at home right after you wake up?”

N 1
w

Use Facebook

Watch YouTube videos
Read online message boards
Read blogs

Use Twitter

Use Google+

Use Instagram

Use Pinterest

Use Linkedin

Use Tumbir

Use Path

80 100

s SOCIAL
% saying “Yes” HAR
© 2012 Edson Research

edisON  gase: American social media users 12+




4 ] N N p_‘-a. W 'jf
K g {"5 ‘\‘-\ O \ e
" ".‘.‘ o TN »;,“'v“‘_::"' by

/5 nations have more smartphone subscriptions
than people living in their country — chuck martin



Smartphone Stats
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The AVERAGE smartphone owner in the US
« |ook af there phones 150X/day
* Spend 141 minutes on their smartphone



Smar’rphone Stafts

92% of smariphone owner in the US
have their phone, within arms reach,

24 hours/day, 7 days/ week!



When You Have a Question

What do you do@




Web Images Maps News Shopping Gmail more v iGoogle | Sign in

Google

l Advanced Search
Preferences

Language Tools

Google Search | I'm Feeling Lucky

Advertising Programs - Business Solutions - About Google

©2008 Google



Web Images Maps News Shopping Gmail more v iGoogle | Sign in

Google

l Advanced Search
Preferences
Lanquage Tools

Coogle Search | I'm Feeling Lucky

Advertising Programs - Business Solutions - About Google

©2008 Coogle

5.1 billion searches DAILY!




the amount of video
uploaded to YouTube
every minute



the amount of video
uploaded to YouTube
every minute

2
It’s the 3@ most visited site on the web
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4 BILLION.

The number of YouTube videos viewed per day.
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4 BILLION.

The number of YouTube videos viewed per day.
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4BILLION. '

The number of YouTube videos viewed per day.
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According to Nielsen, YouTube
reaches more US adults ages 18-34
than any cable network

1



1|n6 *

The number of marriages last year between
people who met through socnal media.




400 M i I I io n Tweets Per Day

Prince says the Internet is dead. Maybe
we should call it the ¥J, or "that thingy
use to look up who Prince is."

we
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ia RexHuppke
- Rex Huppke

250M |
M in late 2011 -- 110M early 2011-- 27M in 2010 -- 3.3M in 2009



(148 WOrin Themes It
R i Speakcrs | X [ NEWY
>preading Talks _

Translations ‘ ellow Q search

Riveting talks by remarkable people, free to the world

Watch brand-new talks from TED2010

Resize by:

Newest releases
Most languages
Most emailed this week
Most comments this week
= Most favorited all-time
Rated jaw-dropping
persuasive

courageous i i
9 Matoobe Glacuel on [ chaniatiii Ken Robinson says schools kill J|II Bolte Taylor's stro

e spaghetti sauce secrets of success CfeaﬁVity msnght
fascinating

inspiring
beautifu
funny
informative

Show talks related to: \
Tony Robbins asks

Technology why we do what we do

_—— Elizabeth Gilbert on nurturing | Hans Rosling shows the best
R creativity stats you've ever seen
Business
Science ﬂ /" Y.
Global issues S
m Al \ 3 -
o~ ~T)y

Benjamln Zander on Dan Plnk on the 21



Why Toe

It’s where people go for
iInformation today.

It’s with them 24/7/365.



Proven Tips
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Tip 1: Be On Purpose



Uses:

» Raise Awareness

» Get B
» Cond

\/

et

Y-In
ct Market Research

» Forge Partnerships
» Provide Customer Service
» Lead Generation
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Activity # Achievement

NOW: write out the purpose of your activities.



Activity # Achievement

NOW Write out the purpose of your activities.

WHY are you doing thise What problem is this solving?
Some ideas ...

* Public Relations?

« Customer Service

- Relationship/Trust Building

 Exposure

« Collaboration

WHO, specifically are you helping?
- Specificity creates meaning. Meaning creates
happiness. Drill down to ideal clients.
Speak to THEM!



Tip 2: Plan Your Production

Want to save real timee¢ Learn from the experts ...

4 A




Plan Your Production

NOW Starting with the end in mind, write out
annual schedule of events.

Be Proactive. Help Yourself Outl!
 What events happen annually?
* Quarterly?
 Monthly?

Schedule the time! We monitor what we measure, Let's
look at an example.
 When can this be scheduled into your
workflow. It doesn’t have to be long, it just
needs to be consistent (like exercise)



Tip 3: Assign Roles Correctly






NOW: 1hink of how you can be

HELPFUL!



Tip 4: Platform for Success




Tip 4: Platform for Success

FIRST: Pick a Platform and get TRACTION
This is the toughest. It's about relationships (not pushing)
and relationships take time!
Building internal workflows
Establishing key relationships

SECOND: Momentum
You have a solid plan, you are execvuting the plan and
you are seeing the ROl from your action

THIRD: Expansion
You have a solid plan, you are execvuting the plan and
you are seeing the ROl from your action



Tip 5: Do The Work

“I hate discipline, but | love the fruits of discipline”




Review

Tip 1: Be on a Mission

Tip 2: Plan Your Production

Tip 3: Assign Roles Appropriately
Tip 4: Platform for Success

Tip 5: Do the Work




DON’T ASSUME SO CIAL MEDIA
IS THE ANSWER TO EVERYTHING.
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